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Certain information contained in this document, other than historical information, may constitute forward-looking statements or

unaudited financial forecasts. These forward-looking statements and forecasts are subject to risks and uncertainties that could cause

actual results to differ materially from those projected. These forward-looking statements and forecasts are presented at the date of

this document and, other than as required by applicable law, Publicis Groupe does not assume any obligation to update them to reflect

new information or events or for any other reason. Publicis Groupe urges you to carefully consider the risk factors that may affect its

business, as set out in the Universal Registration Document filed with the French Autorité des Marchés Financiers (AMF) and which is

available on the website of Publicis Groupe (www.publicisgroupe.com), including an unfavorable economic climate, a

highly competitive industry, risks associated with the confidentiality of personal data, the Groupe’s business dependence on its

management and employees, risks associated with mergers and acquisitions, risks of IT system failures and cybercrime, the possibility

that our clients could seek to terminate their contracts with us on short notice, risks associated with the reorganization of the Groupe,

risks of litigation, governmental, legal and arbitration proceedings, risks associated with the Groupe’s financial rating and exposure to

liquidity risks.
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Our country model 

Our activity mix 

Our cost discipline
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(1) Pass-through revenue of €1,076 million in 2020 are split between €1,190 million as pass-through costs and €120 million as depreciation

-



41(1) Pass-through revenue of €1,201 million in 2019 are split between €1,097 million as pass-through costs and €104 million as depreciation
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mailto:delphine.stricker@publicisgroupe.com
mailto:alessandra.girolami@publicisgroupe.com
mailto:brice.paris@publicisgroupe.com
https://itunes.apple.com/us/app/publicis-ir/id1350661093?ls=1&mt=8
https://play.google.com/store/apps/details?id=com.symexeconomics.pub.fr&hl=en

