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Certain information contained in this document, other than historical information, may constitute forward-looking

statements or unaudited financial forecasts. These forward-looking statements and forecasts are subject to risks and

uncertainties that could cause actual results to differ materially from those projected. These forward-looking statements and

forecasts are presented at the date of this document and, other than as required by applicable law, Publicis Groupe does not

assume any obligation to update them to reflect new information or events or for any other reason. Publicis Groupe urges

you to carefully consider the risk factors that may affect its business, as set out in the Registration Document filed with the

French Autorité des Marchés Financiers (AMF) and which is available on the website of Publicis Groupe

(www.publicisgroupe.com), including an unfavorable economic climate, an extremely competitive market sector, the

possibility that our clients could seek to terminate their contracts with us at short notice, the fact that a substantial part of

the Group’s revenue is derived from certain key clients, conflicts of interest between advertisers active in the same sector,

the Group’s dependence on its directors and employees, laws and regulations which apply to the Group’s business, legal

action brought against the Group based on allegations that certain of the Group’s commercials are deceptive or misleading,

the strategy of growing through acquisitions, the depreciation of goodwill and assets listed on the Group’s balance sheet,

the Group’s presence in emerging markets, exposure to liquidity risk, a drop in the Group’s credit rating and exposure to the

risks of financial markets.
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C O N T I N U E D  S T R O N G  N E W  B U S I N E S S  W I N S  I N  Q 3

Media & Analytics

Global Production
Wins and 

extended scope

Key retentions

Media US

Production ChinaGlobal media Data

Creative and production Creative
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(EUR million) Q1 Q2 Q3 9M
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(EUR million) Q3 2020 Q3 2019

2020

vs. 2019

Organic 

growth

(1) -8.0% excluding outdoor media activities and the Drugstore

(2) -5.3% excluding French outdoor media activities and the Drugstore
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(EUR million) 9M 2020 9M 2019

2020

vs. 2019

Organic 

growth

(1) -11.4% excluding French outdoor media activities and the Drugstore

(2) -6.4% excluding French outdoor media activities and the Drugstore
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> 0%

-10% to 0%

-10% to -20%

< -20%
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(EUR million) 9M 2020 9M 2019 FY 2019
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(1) €243 million maturing in 2022, €200 million in 2023

(2) Maturing in 2024

September 30, 2020 September 30, 2019

(EUR million) Total Drawn Available Available
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T H E  R I G H T  O F F E R  F O R  O U R  C L I E N T S  I N  C O V I D - 1 9  T I M E  A N D  B E Y O N D
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A N  I N T E G R A T E D  M O D E L  W I T H  P U B L I C I S  S A P I E N T  A N D  E P S I L O N  

P R O V I D I N G  A  U N I Q U E  C O M P E T I T I V E  A D V A N T A G E   







201. Based on top 200 clients representing 61% of net revenue in 9 months 2020



21

3  S T R U C T U R A L  C O M P E T I T I V E  A D V A N T A G E S  F O R  O U R  O R G A N I Z A T I O N
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S H O R T  T E R M  O U T L O O K
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C O N C L U S I O N
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(1) Acquisitions (Digitas AffinityID, Soft Computing, Rauxa, E2 Media, Epsilon, RDL, SearchForce, McCready Bale Media, 

Sapient i.7, Third Horizon)

(2) EUR = USD 1,123 on average in 9M 2020 vs. USD 1.124 on average in 9M 2019

EUR = GBP 0,884 on average in 9M 2020 vs. GBP 0.883 on average in 9M 2019

2020 Currency impact

(EUR million) Q1 Q2 Q3 9M

(EUR million) Q1 Q2 Q3 9M



26(1) Based on 3,438 clients representing 91% of net revenue

Financial
16%

Automotive
16%

TMT
13%

Food and 
beverage

12%

Healthcare
12%

Non Food consumer 
products

11%

Retail
8%

Leisure/Energy/Luxury
7%

Other
5%
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Breakdown by maturity

(1) Including fair values of associated derivatives

(2) Eurobond swapped in USD at fixed rate
No covenants

(EUR million) Total
Oct. 2020 –
Sep. 2021

Oct. 2021 –
Sep. 2022

Oct. 2022 –
Sep. 2023

Oct. 2023 –
Sep. 2024

Oct. 2024
Onwards 
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(1) Including fair values of associated derivatives

(2) Eurobond swapped in USD at fixed rate

Breakdown by currency

(EUR million) Total EUR USD GBP Others
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(1) Including fair values of associated derivatives

(2) Eurobond swapped in USD at fixed rate

Breakdown by rate

(EUR million) Total Earn-out / Buy-out Fixed rate Floating rate
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Press

Investor Relations

Download the Publicis IR app, the Publicis Groupe Investor Relations app dedicated to investors, analysts and media.

Publicis Groupe│133, Champs Elysées│F-75380 Paris Cedex 08│www.publicisgroupe.com│@publicisgroupe

mailto:delphine.stricker@publicisgroupe.com
mailto:alessandra.girolami@publicisgroupe.com
mailto:brice.paris@publicisgroupe.com
https://itunes.apple.com/us/app/publicis-ir/id1350661093?ls=1&mt=8
https://play.google.com/store/apps/details?id=com.symexeconomics.pub.fr&hl=en

