Q3 2021 RESULTS
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DISCLAIMER

Certain information contained in this document, other than historical information, may constitute forward-looking statements or unaudited
financial forecasts. These forward-looking statements and forecasts are subject to risks and uncertainties that could cause actual results to differ
materially from those projected. These forward-looking statements and forecasts are presented at the date of this document and, other than as
required by applicable law, Publicis Groupe does not assume any obligation to update them to reflect new information or events or for any other
reason. Publicis Groupe urges you to carefully consider the risk factors that may affect its business, as set out in the Universal Registration
Document filed with the French Autorité des Marchés Financiers (AMF) and which is available on the website of Publicis Groupe
(www.publicisgroupe.com), including an unfavorable economic climate, a highly competitive industry, risks associated with the confidentiality of
personal data, the Groupe’s business dependence on its management and employees, risks associated with mergers and acquisitions, risks of IT
system failures and cybercrime, the possibility that our clients could seek to terminate their contracts with us on short notice, risks associated
with the reorganization of the Groupe, risks of litigation, governmental, legal and arbitration proceedings, risks associated with the Groupe’s
financial rating and exposure to liquidity risks.
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STRONG GROWTH IN Q@3

LEADING TO UPGRADE IN FY 2021 GUIDANCE

* Rise in consumer demand with solid U.S. economy and Europe fully reopened
* Strength of model capturing shift in client spend towards data, digital, DTC and Commerce

DOUBLE-DIGIT
Q3 AT +11.2% GROWTH IN Q3 9M AT +10.2%
ORGANIC IN ALL REGIONS ORGANIC
ahead of U.S. at +10.9% 2% growth
expectations Asia at +12.5% over 2019
Europe at +10.0%

Upgrade in FY 2021 organic guidance to between +8.5% and +9.0%
L vs. 7% previously
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+11.2% ORGANIC IN @3 VS. 2020

U.S.

Q3 at +10.9% vs. 2020
* Epsilon at +13%
* Publicis Sapient at +20%

* Traditional creative and media
up mid-single digit

9M organic growth of +10.3%

Vs. 2020

Asia - Pacific

Q3 at +12.5% vs. 2020

* Double-digit growth in
China

* Strong growth in India
and Australia

9M organic growth of +10.8%

pUBL|C|s (1) Organic growth in Europe was +8.7% excluding outdoor media activities and the Drugstore

GROUPE (2) Excluding outdoor media activities and the Drugstore

Europe

Q3 at +10.0% M vs. 2020

* France at +10.8% ®

* Germany at +10.5%

* +5.8% organic in the U.K.

9M organic growth of +10.0%



+11.2% ORGANIC IN @3 VS. 2020:

EXCEEDING @3 2019 BY +5%

U.S. - .
Asia - Pacific Europe

o Q3 at +10.9% vs. 2020 Q3 at +12.5% vs. 2020 Q3 at +10.0% M vs. 2020

g * Epsilon at +13% * Double-digit growth in * France at +10.8% @

o * Publicis Sapient at +20% China * Germany at +10.5%

s * Traditional creative and media; ° Strong growth in India * +5.8% organic in the U.K.
S up mid-single digit and Australia

9M organic growth of +10.3% 9M organic growth of +10.8% : 9M organic growth of +10.0%

2 * Q3 growth acceleration to * Q3 growth of +2% over 2019: * Fully recovering

(@) +8% after +5% Q1 and +7% in in context of renewed pre-pandemic levels

N Q2 lockdowns for the first time in Q3

v - Epsilon at +14% and Sapient * 9M growth of +4% vs. 2019,

> at +17% in Q3 vs. 2019 outperforming industry
" * 9M growth of +7% vs. 2019

pua.:.c.s (1) Organic growth in Europe was +8.7% excluding outdoor media activities and the Drugstore

GROUPE (2) Excluding outdoor media activities and the Drugstore
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NET REVENUE

(EUR million) Q1 Q2 Q3 oM

2021 net revenue 2,392 2,539 2,621 7,552

2020 net revenue 2,481 2,293 2,343 7,117

Reported growth -3.6% +10.7% +11.9% +6.1%

Organic growth
vs. 2020

Organic growth
vs. 2019 M

+2.8% +17.1% +11.2% +10.2%

flat +2% +5% +2%
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GROUPE (1) Organic growth vs. 2019 calculated as: ([1 + organic growth (n-1)]*[1 + organic growth (n)1])-1 ’



Q@3 2021 NET REVENUE BY GEOGRAPHY

Organic Organic
2021 growth growth
(EUR million) Q3 2021 Q3 2020 vs. 2020 vs. 2020  vs. 20190
North America 1,602 1,454 +10.2% +10.8% +7%
Europe 619 547 +13.2% +10.0% flat
Asia Pacific 266 230 +15.7% +12.5% +2%
Middle East Africa 77 62 +24.2% +22.7% +9%
Latin America 57 50 +14.0% +16.7% flat
Total 2,621 2,343 +11.9% +11.2% +5%

GROUPE (1) Organic growth vs. 2019 calculated as: ([1 + organic growth (n-1)]*[1 + organic growth (n)1])-1
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Q3 2021 PERFORMANCE - NORTH AMERICA

Organic Organic

2021 growth growth
(EUR million) Q3 2021 Q3 2020 vs. 2020 vs. 2020 vs. 2019M
North America 1,602 1,454 +10.2% +10.8% +7%

UsS

« 60% of Groupe net revenue
* Organic growth: +10.9% (+8% growth vs. 2019)

* Media: double digit growth, with strong digital and CJ Affiliate, traditional media up mid-single digit
* Creative: continued sequential improvement, mid-single digit growth

* Publicis Sapient: organic growth of 20%, accelerating vs. 2019 at +17%

* Epsilon 2.0: organic growth of 13%, accelerating vs. 2019 at 14%

* Publicis Health: 6th consecutive quarter of double-digit growth

(1) Organic growth vs. 2019 calculated as: ([1 + organic growth (n-1)]*[1 + organic growth (n)1])-1



Q3 2021 PERFORMANCE - EUROPE

Organic Organic

2021 growth growth
(EUR million) Q3 2021 Q3 2020 vs. 2020 vs. 2020 vs. 2019M
Europe 619 547 +13.2% +10.0% flat
UK France Germany
* 9% of Groupe net revenue * 6% of Groupe net revenue * 3% of Groupe net revenue
« Organic growth: +5.8% - Organic growth: +10.8%  Organic growth: +10.5%
+ Recovery ratio: 95% « Recovery ratio: 100% * Recovery ratio: 101%
« Double-digit growth in Creative « Continued double-digit * Double-digit growth in Media
and Media performance in Media * Creative up low-single digit
« Strong growth at Epsilon + Solid mid-single growth in Creative « Positive growth at Publicis
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Publicis Sapient still impacted by
client cuts in financials, although
improved sequentially

Publicis Sapient up strongly

(1) Organic growth vs. 2019 calculated as: ([1 + organic growth (n-1)]*[1 + organic growth (n)1])-1
(2) Organic growth in Europe was +8.7% excluding outdoor media activities and the Drugstore, i.e. a 100% recovery ratio
(3) Excluding outdoor media activities and the Drugstore

Sapient
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Q@3 2021 PERFORMANCE - REST OF WORLD

Organic Organic

2021 growth growth

(EUR million) Q3 2021 Q3 2020 vs. 2020 vs. 2020 vs. 2019M
Asia Pacific 266 230 +15.7% +12.5% +2%
Middle East Africa 77 62 +24.2% +22.7% +9%
Latin America 57 50 +14.0% +16.7% flat

Asia Pacific Middle East Africa Latin America

* 10% of Groupe net revenue 3% of Groupe net revenue * 2% of Groupe net revenue

* Organic growth: +12.5% * Organic growth: +22.7% * Organic growth: +16.7%

* Double-digit growth in Media * Acceleration in Middle-East & Africa » Strong double-digit growth in

« Creative up low-single digit largely driven by Publicis Sapient Mexico, exceeding 2019 levels

* Strong expansion at Publicis ° Mid'Single dlglt grOWth in Creative * Brazil still impacted by health

Sapient, thanks to India, Thailand and Media situation

. % and Australia

PUBLICIS
GROUPE (1) Organic growth vs. 2019 calculated as: ([1 + organic growth (n-1)]*[1 + organic growth (n)1])-1 11



9M 2021 PERFORMANCE BY INDUSTRY

Net revenue growth per client

Net reven li
et revenue split industry®

Energy & Leisure
manufacturing & travel

Public sector +10% +4% Automotive
& Other +14%
8% M 6
+6%
Retail 4%
+14%
Non-food
consumer 15% Financial
products 12% +5%
+10%
Lt 14%
Food &
beverage T™MT
3,412 in client ting 92% of G t
main clients representing 0 O roupe net revenue +8% +73%
g’% Healthcare
PUBLICIS (1) Includes small clients, French outdoor media activities and the Drugstore +19%

GROUPE 12

(2) Growth at constant currencies and at 2021 perimeter, based on 92% of net revenue



NET FINANCIAL DEBT

(EUR million) 9M 2021 FY 2020 9M 2020

Net Financial Debt, average 1,649 3,286 3,584

Net Financial Debt, at end of

period 1,585 833 3,181
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IN Q3, WE CONTINUED TO CONSOLIDATE

THE FOUNDATIONS OF OUR MODEL

A DIFFERENTIATED
GO-TO-MARKET
Visible in strong New Business

aaaaaaaaaa
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f:;:fﬂ ! Media Medi
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LOREAL ABI“E}V" INSPIRE

A UNIQUE PRODUCT AND
SERVICE OFFERING
responding to clients’ needs

publicis
EPSILON .
sapient
+13% in Q3 +20% in Q3
in the U.S. in the U.S.

helping clients address and lead
industry’s major revolutions

 Disappearance of 3P cookies
 Acceleration of Advanced TV

A PLATFORM
ORGANIZATION
fit for the future of work

__________________________________

Centers

__________________________________

(@) i) and retailmedia | |
Gt - s Gie « Ongoing rise of DTC
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CONCLUSION & OUTLOOK

Q3 performance at +11.2% organic Upgrade in FY 2021 organic guidance
ahead of expect.ations ’ now expecting +8.5% to +9.0% growth
o -
exceeding 2019 levels by 5% from 7% previously

Q4 expected to grow 4%-6% organic

Upgrade in 2021 operating margin guidance Upgrade in Free Cash Flow, close to €1.3bn,
to slightly above 17% at the high-end of the previous objective
while investing in people and product of €1.2bn - €1.3bn
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NET REVENUE & ORGANIC GROWTH CALCULATION

(EUR million) Q1 Q2 Q3 2021 Currency impact
2020 net revenue 2,481 2,293 2,343

(EUR million) Q1 Q2 Q3
Currency impact @ (151) (125) 4

GBP @ @3] 6 n

2020 net revenue at 2021 exchange rate (a) 2,330 2,168 2,347

UsbD @ (122) (123) (14)

2021 net revenue before impact of

Other 27) ® 7
acquisitions @ (b)

2,395 2,537 2,612

Net revenue from acquisitions® (&) 2 9 Total (151) (125) 4

2021 net revenue 2,392 2,539 2,621

Organic growth (b/a) +2.8% +17.1% +11.2% Bilo W5

7 (1) Acquisitions (CitrusAd, Boomerang, Third Horizon, Octopus, Balance Internet, Taylor Herring), net of disposals (PC Epsilon Fitness, Sirius, Found)
’f% (2) EUR = USD 1.194 average in 9M 2021 vs. USD 1.123 on average in 9M 2020
PUBLICIS EUR = GBP 0.862 on average in 9M 2021 vs. GBP 0.884 on average in 9M 2020

GROUPE 19




GROSS DEBT AS OF SEPTEMBER 30, 2021

Breakdown by maturity
Oct. 2021 - Oct. 2022 - Oct. 2023 - Oct. 2024 - Oct. 2025

(EUR million) Total Sep. 2022 Sep. 2023 Sep. 2024 Sep. 2025 Onwards
Eurobond 2021 700 700
Eurobond 2023 497 497
Eurobond 2024 601 601
Eurobond 2025 M@ 759 759
Eurobond 2028 " @ 762 762
Eurobond 2031 M@ 763 763
Earn out / Buy out 204 19 52 21 9 3
Other debt ™ 83 77 6
Total gross debt 4,369 896 58 518 1,369 1,528

} No covenants

PUBLICIS (M Including fair values of associated derivatives

GROUPE ; - 20
(2) Eurobond swapped in USD at fixed rate



NET DEBT AS OF SEPTEMBER 30, 2021

Breakdown by currency

(EUR million) Total EUR usD GBP Others

Eurobond 2021 700 700

Eurobond 2023 497 497

Eurobond 2024 601 601

Eurobond 2025 M@ 759 759

Eurobond 2028 M 762 762

Eurobond 2031 M @ 763 763

Earn-out / Buy-out 204 14 94 12 84

Other debt ™M 83 30 44 4 5

Cash & marketable securities (2,784) (70) (1,685) (27) (1,002)

Net debt (cash) 1,585 1,772 737 mn (913)
it (1 Including fair values of associated derivatives -

(2) Eurobond swapped in USD at fixed rate



LIQUIDITY AS OF SEPTEMBER 30, 2021

September 30, 2021 Sept. 30, 2020

(EUR million) Total Drawn Available Available

364-day revolving credit facilities (M 45 - 45 165
5-year revolving credit facility (® 343 - 343 443
5-year syndicated facility (Club Deal) 4 2,000 - 2,000 2,000
Total Committed Facilities 2,388 - 2,388 2,608
Cash and Marketable Securities 2,784 2,474
Total liquidity 5,172 5,082
Group other uncommitted facilities 245 9 236 245

L (1) Maturing in December 2021
e (2) €243 million maturing in 2022, €100 million in 2023
sl (3) €2,000 million till 2024 and €1,579 million from 2024 to 2026 22
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DEFINITIONS

Net revenue: Revenue less pass-through costs which comprise amount paid to external suppliers engaged to perform a project and charged directly to clients. Those
costs are mainly production & media costs and out of pocket expenses.

Organic growth: Change in net revenue excluding the impact of acquisitions, disposals and currencies.
EBITDA: Operating margin before depreciation.

Operating margin: Net revenue after personnel costs, other operating expenses (excl. non-current income and expense) and depreciation (excl. amortization of
intangibles arising on acquisitions).

Operating margin rate: Operating margin as a percentage of net revenue.

Net debt (or financial net debt): Sum of long and short financial debt and associated derivatives, net of treasury and cash equivalents excluding lease liabilities.
Average net debt: Average of monthly average net debt at end of each month.

Organic growth vs. 2019 calculated as: ([1 + organic growth (n-1)]*[1 + organic growth (n)])-1, thus [recovery ratio -1]

Recovery ratio: calculated as 100 x [1 + organic growth (n-1)] x [1 + organic growth (n)].
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CONTACT

Press

Delphine Stricker, Group Communications Director
Tel. + 33 6 38 81 40 00 / Email. delphine.stricker@publicisgroupe.com

Investor Relations

Alessandra Girolami, Vice-President Investor Relations & Strategic Financial Planning
Tel. + 33144 43 77 88 / Email. alessandra.girolami@publicisgroupe.com

Download the Publicis IR app, the Publicis Groupe Investor Relations app dedicated to investors, analysts and media.

Available for free at the following stores: Apple Store: https://itunes.apple.com/us/app/publicis-ir/id1350661093?Is=1&mt=8
Google Play Store: https://play.google.com/store/apps/details?id=com.symexeconomics.pub.fr&hl=en

Publicis Groupe |133, Champs Elysées | F-75380 Paris Cedex 08 | www.publicisgroupe.com | @publicisgroupe
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