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DISCLAIMER

Certain information contained in this document, other than historical information, may constitute
forward-looking statements or unaudited financial forecasts. These forward-looking statements and
forecasts are subject to risks and uncertainties that could cause actual results to differ materially from
those projected. These forward-looking statements and forecasts are presented at the date of this
document and, other than as required by applicable law, Publicis Groupe does not assume any obligation
to update them to reflect new information or events or for any other reason. Publicis Groupe urges you
to carefully consider the risk factors that may affect its business, as set out in the Universal Registration
Document filed with the French Autorité des Marchés Financiers (AMF) and which is available on the
website of Publicis Groupe (www.publicisgroupe.com).
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VERY STRONG START TO 2024

Q7’24 organic ahead of expectations:

+5.5%

After +7.1% in Q1’23

Resisting Gaining market share Accelerating on growth
In a still challenging Outperforming our peers Compared to
macro environment by 400bps? 4Y Q1 CAGR @ at +4.3%

el

Confirming 2024 organic growth guidance
Maintaining industry-high financial ratios

GROUPE

(1) Based on consen%us
(2) 2019 to 2023 CAGR



HIGHLIGHTS

High demand for marketing transformation

and personalization at scale

Publicis Sapient

sequentially improving

Continued resilience

in Creative

cpsilon’

Q7

+6.8%
after +10% Q1’23

Rising demand for
ID-based

media solutions

Media

Q17
Double-digit

after 2 years of
double-digit growth

New contract wins

Organic growth with
existing clients

publicis
sapient
Q7

Global Us
-1.1% +2.2%

Clients still not
resuming Capex spend
across DBT industry

Confidence to return to
growth in 2024

Creative

Q7

Low-single digit
after mid-single digit Q1’23

New business
Scope expansions

Solid Production




GROWTH ACROSS ALL REGIONS

U.S.

Q1] +5.0%
after +5.8% Q1’23

Strong contribution from
Media and Data

i@éfffgé
D
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Europe

Q1 +6.1%
after +12.3% Q1’23

Strong performance from
France and CEE

Double-digit growth for
Creative and Media in UK

Asia-Pacific
Q1 +6.2%

after +0.8% Q1’23

Very solid China at +6.7%

Strong South-East Asia
performance, driven by Media
and DBT



CONTINUING TO WIN MARKET SHARE IN Q1 2024

Outperforming holding peers
by 500bps in FY’23 and 400bps in Q1’24

Expecting to post the highest organic growth of the industry
for the 8" quarter in a row

Accelerating ahead of 4-year CAGR

Bl
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NET REVENUE

(EUR million) Q7

2024 net revenue 3,230
2023 net revenue 3,079
Reported growth +4.9%

Organic growth +5.3%

W
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Q1 2024 NET REVENUE BY GEOGRAPHY

2024 Organic
(EUR million) Q712024 Q72023 vs. 2023 growth
North America 2,008 1,938 +3.6% +4.8%
Europe 793 743 +6.7% +6.1%
Asia Pacific 266 250 +6.4% +6.2%
Middle East Africa 90 88 +2.3% +4.0%
Latin America 73 60 +21.7% +7.8%
Total 3,230 3,079 +4.9% +5.3%
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Q1 2024 NET REVENUE - NORTH AMERICA

2024 Organic
(EUR million) Q72024 Q72023 vs. 2023 growth
North America 2,008 1,938 +3.6% +4.8%

U.S.

« 60% of Groupe net revenue
Organic growth: +5.0%

Media at double-digit growth, thanks to faster new business ramp-up

Creative broadly stable

Epsilon at +7.2% organic growth, again this quarter fueled by Digital Media and Data

Publicis Sapient at +2.2% organic after +8% in Q1'23, accelerating from a broadly stable performance in Q4’23

11



2024 PERFORMANCE - EUROPE

2024 Organic
(EUR million) Q7 2024 Q72023 vs. 2023 growth
Europe 793 743 +6.7% +6.1%
UK France Germany Central & Eastern Europe
* 9% of Groupe net revenue 6% of Groupe net revenue 3% of Groupe net revenue * 2% of Groupe net revenue
» Slightly positive organic * Organic growth: +9.4% * Organic growth: +4.9% * Organic growth: +21.2%

growth

* Media at double-digit after * High-single-digit growth in Double-digit growth of Media Double-digit growth in most

double-digit growth in Q1’23 Media » Soft Creative countries
* Creative: double-digit growth < Creative at mid-single digit * Mainly on Media and Production
* Publicis Sapient negative after « Publicis Sapient: double-digit

very strong growth in Q1’23 growth again this quarter

) :nu\
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Q1 2024 PERFORMANCE - REST OF WORLD

2024 Organic
(EUR million) Q7 2024 Q72023 vs. 2023 growth
Asia Pacific 266 250 +6.4% +6.2%
Middle East Africa 90 88 +2.3% +4.0%
Latin America 73 60 +21.7% +7.8%
Asia Pacific Middle East Africa Latin America
8% of Groupe net revenue * 3% of Groupe net revenue 2% of Groupe net revenue
* Organic growth: +6.2% * Organic growth: +4.0% * Organic growth: +7.8%
* Media: double-digit growth after double * High-single-digit growth in Creative * Growth driven by both Media and
digits in Q1’23 * Publicis Sapient negative after strong Creative, notably in Brazil, Mexico and
* Publicis Sapient: high-single digit double-digit growth in Q1’23 Chile

* Creative stable in the region
* Strong growth in China at +6.7% due to
new business wins »



Q1 2024 PERFORMANCE BY INDUSTRY

Net revenue split

3,033 main clients representing 92% of Groupe net revenue

Pt

usls (M Includes small clients, French Outdoor Media activities and the Drugstore
(2) Growth at constant currencies and at 2024 perimeter, based on 92% of net revenue

GROUPE

Net revenue growth per client industry(?

Leisure Energy &
& travel manuf.

Public +22%  +7% Automotive
sector &
Other e
_Z0
3% 16%

Retail
-4%

Non-food Healthcare
consumer +23%
products
+3%
TMT
+771% Financial
-5%
Food & beverage
+8% 14



NET FINANCIAL DEBT

(EUR million) Q712024 FY 2023 Q72023

Net Financial Debt, 12-month average 383 432 563

Net Financial Debt (Cash), at end of period 445 (909) 442
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CONFIRMING OUTLOOK

DESPITE MACROECONOMIC UNCERTAINTIES

Strong start to the year
Outperforming our peers by 400bps in QT

+

Strength of our model

Growing roughly twice as fast as peers’ average since 2019 @

Confident in delivering FY guidance

Continuing to grow twice as ast as peers average

17
(1) Based on consensus



3 REASONS FOR OUR CONFIDENCE

High demand for New business Agile platform
personalization at scale momentum organization
Y g , m—— y grmm—————— ' Global delivery ‘
i . N o Ng Country model :
unigse ota | | Unmatched ore Sy e omiag B |
offer . | Media scale ] i
Zpsilon P mat Powered by Al Shared Services M.R C. L

c. 50% of net revenue

Capturing a #1in NB €300m in Al over 3 years
disproportionate part et Last 18 months to become an
of our client investment (i:”g'zm’ wins Intelligent System Company
l - . ramping up in . o
Strong & accretive 2024 while maintaining
to 2024 growth ’”;ﬁ o e highGSt financial ratios

Source: JPMorgan Research.
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2024 GUIDANCE

Confident in delivering our FY organic growth guidance

o,
rock solid within reach
* Wait-and-see attitude on DBT projects e Faster ramp-up of clients resuming
* More cuts in classic advertising DBT projects
* Cautious stance on year-end budget * Fewer cuts to classic advertising
adjustments

While maintaining industry-high financial ratios
Operating margin rate of 18% | Free cash flow of €1.8 to 1.9bn®

Q2’24 organic growth expected within FY guidance range

19
(1) Before change in working capital



CONCLUSION

Very strong Q1 ahead of expectations
After high comparable | Accelerating vs 4-year CAGR | Winning market share

Demonstrating the strength of our model
Leadership in personalization at scale | New business wins [ Platform organization

2024 guidance confirmed despite macroeconomic uncertainties
=» Further acceleration of FY organic growth vs 4Y CAGR

= While delivering highest financial ratios in the industry

20




Q1 2024 HIGHLIGHTS
Q1 2024 REVENUE
2024 OUTLOOK

Q&A

3 N
IIIIIIII
GGGGGG




APPENDIX

IIIIIIII
GGGGGG




NET REVENUE & ORGANIC GROWTH CALCULATION

(EUR million) Q7 2024 Currency impact
2023 net revenue 3,079 (EUR million) Qi
Currency impact @ 29)

ymp GBP @ 9
2023 net revenue at 2024 exchange rate (a) 3,050

UsD @ 22)

2024 net revenue before impact of acquisitions (b) 3,212 Other (16)
Net revenue from acquisitions® 18 Total (29)
2024 net revenue 3,230
Organic growth (b/a) +5.3%

W (1) Acquisitions (Practia, Corra, AKA, ARBH), net of disposals
:»—;f% (2) EUR =USD 1.086 on average in Q1 2024 vs. USD 1.073 on average in Q12023
PUBLICIS EUR = GBP 0.856 on average in Q12024 vs. GBP 0.883 on average in Q1 2023

GROUPE 23




GROSS DEBT AS OF MARCH 31, 2024

Breakdown by maturity
Apr. 2024 - Apr. 2025 - Apr. 2026 - Apr. 2027 -  Apr. 2028

(EUR million) Total Mar. 2025 Mar. 2026 Mar. 2027 Mar. 2028 Onwards

Eurobond 2024 600 600

Eurobond 2025 ™ 786 786

Eurobond 2028 ™ (@ 798 798
Eurobond 2031 @ 2 806 806
Earn out / Buy out 275 58 92 115 6 4
Other debt 85 76 5 1 1 2
Total gross debt 3,350 734 883 16 7 1,610

(M Including fair values of associated derivatives

PUBLfs > No covenants (2) Eurobond swapped in USD at fixed rate
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NET DEBT AS OF MARCH 31, 2024

Breakdown by currency

(EUR million) Total EUR UsD GBP Others
Eurobond 2024 600 600

Eurobond 2025 @ @2 786 786

Eurobond 2028 (2 798 798

Eurobond 2037 @ @2 806 806

Earn-out / Buy-out 275 29 218 5 23
Other debt 85 3 72 3 7
Cash & marketable securities (2,905) (177) (1,663) (18) (1,047)
Net debt (cash) 445 455 1017 (10) (1,017)

(M Including fair values of associated derivatives
: (2) Eurobond swapped in USD at fixed rate
PUBLICIS
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LIQUIDITY AS OF MARCH 31, 2024

March 31, 2024 March 31, 2023
(EUR million) Total Drawn Available Available
5-year syndicated facility (Club Deal) 2,000 - 2,000 2,000
Total Committed Facilities 2,000 2,000 2,000
Cash and Marketable Securities 2,905 3,442
Total liquidity 4,905 5,442

PUBLICIS (1) 2,000me till 28t June 2024, then 1,579m€ until 26t June 2026 26
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DEFINITIONS

Net revenue: Revenue less pass-through costs which comprise amount paid to external suppliers engaged to perform a project and charged directly to
clients. Those costs are mainly production & media costs and out of pocket expenses.

Organic growth: Change in net revenue excluding the impact of acquisitions, disposals and currencies.

Net debt (or financial net debt): Sum of long and short financial debt and associated derivatives, net of treasury and cash equivalents excluding lease
liability since 15t January 2018.

Average net debt: 12M average of monthly net debt at end of each month.
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CONTACT

Press

Amy Hadfield, Group Communications Director | Tel. + 33 144 43 70 75 | Email. amy.hadfield@publicisgroupe.com

Investor Relations

Jean-Michel Bonamy | Email. jean-michel.bonamy@publicisgroupe.com

Loréne Fleury | Email. lorene.fleury@publicisgroupe.com

Maxine Miller | Email. maxine.miller@publicisgroupe.com

Tel. + 33144 4377 88

Download the Publicis IR app, the Publicis Groupe Investor Relations app dedicated to investors, analysts and media.
Available for free at the following stores:

Apple Store: https://itunes.apple.com/us/app/publicis-ir/id1350661093?Is=1&mt=8

Google Play Store: https://play.google.com/store/apps/details?id=com.symexeconomics.pub.fr&hl=en

Publicis Groupe |133, Champs Elysées|F-75380 Paris Cedex 08
www.publicisgroupe.com | @publicisgroupe
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